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»-> Heights neighborhood a little shop
called Mountain dispenses bone
broth and Chinese herbs, Its café
serves a blotchiness-obliterating
watermelon-lavender concoction,
tonifying chicken soup super-
charged with bone broth, and detox
shots of cold-pressed ginger and
lemon. The owners recently catered
a gaka in Manhattan entirely with
their trademark healing cuisine. *Is
beauty just the way you look?” co-
owner Justine Lynch asks. “I think
it’s about the spark in your eyes”

Ingestibles aren't a new idea—
you are what you cat, Brillat-
Savarin said, more or less—but
they are newly luxurious. In Lon-
don Elle Macpherson is introducing
a shake made with Super Elixir
Nourishing Protein, a follow-up to
her $135-a-pop Super Elixir, itself a
logical extension of her best-selling
lingerie line and famous nickname,
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POWER POTIONS
Mixtures that
promise am increase
in collagen,
alkalinity, a0d that
elusive glow have
replaced their
get-slim-quick
predecessers. F08
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“the Body.” Her company, WelleCo, TrRRm———

was inspired by a personal journcy. il

"1 found out that the reason Fdidn't o0 oy ooo T8 SEAVTY CREF

feel good, though I exercised and GREENS ($75) GLOW INNER BEAUTY
POWDER ($60)

had a healthy dict, was a lack of
alkalinity in my body,” she says.

Super Elixir has been formulated

to increase alkalinity, and it led to major
changes. “My skin and hair aren't dry.”
she says. “I sleep beteer, | stopped crav-
ing sugar, my mood stabilized, and I lost
weight around my middle,”

erial entreprencur Constantin Bisanz

created Aloha after a similarly per-
sonal odyssey, during which he combed
the world for the healthiest nutrition and
wellness practices he could find. Aloha
currently sells whole food supplements
on its website and at Virgin Hotels and
ABC Carpet and Home but aims to be a
lifestyle brand with its own cafés where
people meet for protein shakes instead
of coffee. Its Daily Good Greens powder
is comparable to a cokl-pressed juice in
terms of nutrients delivered, with wheat-
grass, exotic mushrooms, and moringa
promising to make the skin glow, but it
keeps much longer and costs much less

At her sleekly clinical Manhattan
offices, dermatologist Dendy Engelman has
a new answer for patients who ask, “What
else can | be doing for my skin?” Along
with Botox, fillers, and topicals, Engel-
man has begun recommending ingestible

collagen supplements, although she was
initially skeptical about them. “The idea
that compounds would get through the
digestive system and make their way to the
skin in significant concentrations seemed
impossible,” she says. "But I've had a total
change of heart. The studies are really
compelling. In one they radio-labeled col-
lagen that was taken orally, and they found
it in a number of organs—including the
dermis—after eight weeks The 40 percent
reduction in crow’s feet—that made me
stand up and take notice!” (She is not affili-
ated with Reserveage, the brand that uses
the collagen in its supplements.)

Engelman explains that the average
person Joses collagen at a rate of about
1 percent a year. “Its the underlying
structure of skin, so anything you can do
to slow that degradation down, | say do
it," she says, “Enhance collagen produc-
tion from the inside, just as you do with
retinol from the outside.” Most collagen
is derived from pigs, cows, chicken, and
sometimes fish, so it's off-limits to vegans,
but Reserveage is coming out with a veg-
ctarian collagen-boosting formula this fall.

Even plastic surgeons are behind the
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trend. Manhattan facial surgeon Michelle
Yagoda believes strongly in the power of
ingested nutrients. “Even if I make the
most gorgeous jawline or the smoothest
neck, some people still don't look good.
People with brittle, dry hair, dry skin, and
cracking nails look older,” she says. “Much
of what passes topically through skin
ends up in its deeper layers in extremely
low concentrations.” BeautyScoop, her
combination of peptides, lipids, antioxi-
dants, and minerals such as silica, does

a brisk business in her office and online
(it’s available at the Space NK apoth-
ecary at Harvey Nichols London as well),
Yagoda reports that in a 60-week study,
86 percent of participants reported an
improvement in skin, hair, and nails. “The
difference,” she says, “was amazing "

But some skin experts view the craze
as a bit of hope in a bottle. "You still can’t
skimp on sun protection, Or nULFILIon,
You can't smoke, and you still need sleep,”
says Manhattan dermatologist Amy
Wechsler. “Sleep is still thought of asa
luxury, but it’s essential for good-looking
skin.” She will say that of all the ingest-
ibles out there, good old biotin (five 10 10
milligrams a day) does indeed help with
nail growth and repair.

Sull, for many, the results from ingest-
ibles are encouraging. On the walls at
Shen are several close-up shots of owner
Jessica Richards, one before she started
taking Valia's Hydrate supplements, one
two weeks along, and one after four
weeks. "lt makes a huge difference in
your skin. People are amazed,” she says.
“At$22 for a bottle, people are definitely
excited to try it—and at that price, it’s
something they can maintain,” Reserveage
CEO Naomi Whittel notes that while the
market for ingestibles, and specifically col-
lagen, has been huge in Asia for years, it
was only when formulas started delivering
quicker, statistically measurable results
that the US. market finally came alive.
“Americans want science, and they want
to see a change, fast.” Her skyrocketing
sales at Whole Foods are Exhibit A,

Visible change—from Lynch’s spark in
the eyes and Macpherson's slimmer middle
to the shiny hair and dewy skin Yagoda
promises with BeautyScoop-—is definitely
the acid test. “We get customers buying
two packages of Beauty Chef Glow at
once,” DiPrima says. “They notice a differ-
ence when they don't take it, so they need
one for their boyfriend’s apartment.” «
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